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ABSTRACT 
This article presents a new approach with much more influence on the requirements of 
product development. This is called  „Consistant R&D“ (consistent research & development). 
1. INTRODUCTION
We live in a global market with globally acting competitors and global cost structures. 
Therefore, the creation of innovative products is and will be more and more the most 
important task for companies.  
This innovative process must cover the whole chain – from the first idea to the competitive 
product. 
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2. KNOWN METHODS OF IMPLEMENTING ESSENTIAL BUSINESS
OBJECTIVES
There are many known methods for the optimization of product design and the design process 
itself, e.g. market research, QFD analysis, lean development or target costing and value 
analysis. 
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4.3.1 Explanation of the approach 3: Sample optimization by TBF (total benefit of 
function) 
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